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HOW TO SUCCESSFULLY LAUNCH
A PRODUCT ON AMAZON?

www.garzini.com



WHO IS ALREADY SELLING ON AMAZON?



EXPECTATION



REALITY



YOUR JOB AS A SELLER

CONVINCE YOUR CUSTOMER
THAT THEY HAVE FOUND 

THE RIGHT ITEM 
AS QUICKLY AS POSSIBLE 



FUNDAMENTALS

HOW?

RESEARCH

LAUNCH PLAN

KEEP THE MOMENTUM GOING



RESEARCH

Problem

Product

Solution

“My bulky wallet is uncomfortable”

AWARENESS FUNNEL

“Design a unique sl im wallet”

“GARZINI Magic Wallet”



RESEARCH

Product “GARZINI Magic Wallet”

Search Volume?

Competition – price, reviews, how to differentiate?

Potential to make money?



FUNDAMENTALS

Images and video

Title and bullet points

Reviews



FUNDAMENTALS

• Use your own branding

• Add your USPs

• Word your USPs as 

benefits

• Show the product in 

use

• Use a video, 

scrollstopper



FUNDAMENTALS

IMPROVE YOUR 

RANKING BY PUTTING 

THE RIGHT KEYWORDS 

IN YOUR TITLE



FUNDAMENTALS
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8 reviews

+10% orders

50 reviews

+30% orders

100 reviews

+37% orders

The benefits in terms of organic search 

are visible from 8 REVIEWS

Make use of the 
Amazon Vine 

Program to get 
your first 
reviews.



LAUNCH

Sponsored products / Sponsored brands / Sponsored video

Search find buy

External traffic

A 3 STEP APPROACH



LAUNCH

35%
of amazon 

shoppers click on 
the first product 

featured on a 
search page



SPONSORED BRANDS
Target by keyword and pay per click. 

Appear at the top of the page above the 
search results.

SPONSORED PRODUCTS
Target by keyword and pay per click. 

Appear within search results and on the 
detail page.

LAUNCH



LAUNCH

SPONSORED VIDEO



LAUNCH



FACEBOOK CAMPAIGNS

LAUNCH

LANDING PAGES



EMAIL CAMPAIGNS

LAUNCH

INFLUENCERS



Amazon loves 

external traffic 

and will reward 

your listing with 

a higher ranking

• The perfect way to boost your sales if you're just 

starting out or if you're in a more competitive 

product category

• Strengthen your brand image

• External traffic data is easy to monitor and track 

through Amazon Attribution

LAUNCH



KEEP THE MOMENTUM GOING

Make sure to have a 
process in place to 

manage your stock 
levels

Minimize excess inventory

Optimize sell through rate

Follow up on reviews
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Q&A

Contact Details

Christophe De Smet
+32474734404
christophe.de.smet@garzini.com


